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Paris International Agricultural Show
DESIGN GUIDE
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Principles
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Principles

The main purpose of the design guide is to visually express the 
dynamics underpinning the Paris International Agricultural 
Show. It strives to come across as more contemporary, 
flexible and digital!  

Please adhere to the rules laid out in this design guide.
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Typefaces
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The typeface to be used for taglines, headings 
and subheadings is: Sofia Pro.
It is available in several weights.
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Typefaces
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The typeface to be used for running text in  
printed documents is: Akrobat.
It is available in several weights.
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Logo
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Logo

Construction
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Different versions

Logo version with date
(in French and English)
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protected zone

protected zone

protected zone

The protected zone is the minimum breathing space  
to be left around the brand block for any graphic 
component or wording. The size of this zone is 
proportional to the logo's size

A – The logo can be flush with the edges of the document 
on which it is shown
B – The logo can be located such that the protected zone 
is respected around it

Minimum size of the logo 

A

2 cm

B

Location
Logo
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The logo can be used on a coloured 
background, with a white protected zone 
around it.

Backgrounds

SUM QUIS CUM, CONESTIST PLA SAM 
VOLORUM ATASPE CUS

Dusda voloratur? Est, cusanti ntiberciet, cullut ulligen demo-
lest, corrum, ullab int fugit ut doloreped modi non pro et ex 
et, vendaepro magnit eiur? Aximus dolore a quis arunt, sit 
perum, que minctem fuga. Ita aut quiatas imagnatem

SUM QUIS CUM, CONESTIST

Dusda voloratur? Est, cusanti ntiberciet, cullut ulligen demo-
lest, corrum, ullab int fugit ut doloreped modi non pro et ex 
et, vendaepro magnit eiur?

protected zone
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The logo can also be used without a protected 
zone around it on a coloured background

The white logo can be used on a light 
background or on a photographic background 
whose opacity has been reduced to the 
minimum required for legibility

The black logo can be used on light 
backgrounds or on dark backgrounds when 
printing in just black

Logo
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Prohibited
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The logo can be used on backgrounds of all 
colours, except those which make up the logo 
itself.

Logo
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Agence Solar


