“...every day, three times a day,
you need a farmer
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Brenda Schoepp, farmer; Canata

~ Quotation used for the 2017 theme.
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surveys conducted during and after the 2017 sh
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Nearly 30 conferences
dealing with current themes

.
\
)

/

o
_

=

A
=

S &

2

_

7
X"

N~
N

N~

N
T

AN EXHIBITION THAT APPEALS
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Nearly 30,000 professional visitors An International Business Club in Hall 1,
from the agricultural and agro-food sectors, featuring personalised welcomes,
i) | B 12,000 of whom were registered to take presentations of the show and
Products from regions across France Agricultural services advantage of the professional programme. opportunities to meet the exhibitors. ' :
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> THE CONCOURS GENERAL
> THE 4 SECTIONS OF THE SHOW 7 i 900 |
EXHIBTORS AGRICOLE COMBINING
’ EXCELLENGCE AND EXPERTISE ...
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> MORE THAN A SHOW - A COMMUNITY  (U6") s
OF PEOPLE WITH SHARED VALUES
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visitors they met iy
2 : 1,334 award-winning
- » products
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of visitors were
Over 4 million More than 57,000 fans Nearly 10,500 subscribers P - . . :
. ’ ’ satisfied with the
pages viewed (60% more than 2016) (60% mare than 2016) g2% e e wines and farm, artisanal and industrial
on the website More than 500,000 More than 16 million S — roducts comnetin
video viewings mentions of #SIA 2017 by extibitors p p g

- poster campaign, TV and radio adverts,
coverage by the national
¢ and regional press.

i the products and wines

A unique week for the media
and the political world:

2400 accredited journalists,
55 official visits.






